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INTRODUCTION

You’re probably here for one of two reasons. Your Google Ad account is
a) A hot mess or b) Lacking performance and wasting your money.

If you don’t fall into one of those two categories, congrats - but you still probably
have something in common with both: You want to make your Google Ads
performance better.

Google Ads is complicated - Whether it’s an account that’s new to you, or an account
you started with, knowing where to look for areas of improvement in your PPC
campaigns can be like knowing the right button to press in a spaceship.

This is why we’ve created this Google Ads Audit.

This straightforward, no- u report thoroughly evaluates your account, and
identi es the areas that need improvement, so you can generate better results.

If you have any questions about the ndings in this report or would like to work
together on improving the performance of your campaigns please contact me at
sam@youragency.com or 0 21 555 123.

Cheers,
Sam Smith
29 May 2022
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AD FORMAT HIGH PRIO FAILED

Most of your ads are still using the legacy ad format. Responsive Search
Ads will always perform better - if set up correctly.

🎓 Responsive search ads continuously rotate & test di erent ad headlines and copies
to determine the combination that performs the best.

💡 Learn more:
https://support.google.com/google-ads/answer/7684791?hl=en
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AD TEXT POSITIONS LOW PRIO FAILED

Your Responsive Ads are not set up correctly. The pinning feature is not
con gured, so Google Ads is generating random headline combinations
for your Ad copies.

🎓 By default, headlines and descriptions can appear in any order. You can control
where individual headlines and descriptions appear in your ad by pinning headlines
and descriptions to speci c positions.

💡 Learn more:
https://support.google.com/google-ads/answer/7684791?hl=en
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QUALITY SCORE MED PRIO FAILED

Your Quality Score is poor to average, which means you pay more during
bid action. To get a higher score, all elds need to be lled out and the ads
should be relevant to the ad group and keywords list.

🎓 The Quality Score is meant to give you a sense of how well your ad compares to
other advertisers. You should aim for the highest possible ad quality score, as this will
reduce the overall cost of your campaigns.

💡 Learn more: https://support.google.com/google-ads/answer/6167118?hl=en
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AD EXTENSIONS MED PRIO FAILED

Extensions are crucial to improving your Click Through Rate (CTR). You are
not utilizing all available account extensions, and some are not lled out
properly.

🎓 Extensions allow you to capture more space in the Search Results pages. Higher
CTR means more tra c for you at a lower cost and less impressions for your
competitors.

💡 Learn more:
https://support.google.com/google-ads/answer/2375499
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CLICK THROUGH RATE LOW PRIO FAILED

Your CTR (Click Through Rate) is below the 5% target. This means that
your ads are not relevant enough to the search keywords you have
selected. You should work on improving your ad copies.

🎓 The CTR is a ratio showing how often people who see your ad end up clicking it. It
can be used to gauge how well your keywords and ads are performing.

💡 Learn more:
https://support.google.com/google-ads/answer/2615875

Prepared for:
SWANSPLUMBING.COM.AU

Prepared by:
SAM SMITH

S
A
M
P
L
E
 
R
E
P
O
R
T

https://support.google.com/google-ads/answer/2615875


0212345678
sales@youragency.com
www.youragency.com

KEYWORDS CRITICAL FAILED

You are using Broad Match type for some of your keyword settings. This
introduces irrelevant traffic to your campaigns and burns your budget.
You should use more narrow match types for more precise targeting. Add
negative keywords for even tighter control.

🎓 The keyword match types dictate how closely the keyword needs to match with the
user’s search query so that the ad can be displayed.

💡 Learn more:
https://support.google.com/google-ads/answer/7478529
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LANDING PAGE OPTIMIZATION CRITICAL FAILED

Your landing page is not optimized for converting leads & sales. Ensure
that your contact details are added to your header. Your Call To Action
should be clear and in prominent positions.

🎓 A landing page is the webpage where people end up after they click on your ad.
This is the place where your customers complete the target action, such as an enquiry
or a purchase.

💡 Learn more:
https://support.google.com/google-ads/answer/14086?hl=en
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TARGETING CRITICAL FAILED

You are missing important adjustments on age, gender and demographics.
You are not utilizing the Audiences and Topics targeting feature, which
allows you to narrow in on your customers.

🎓 To boost your campaign's performance - You can add audience segment targeting
to ad groups and reach people based on who they are, their interests and habits, what
they’re actively researching, or how they've interacted with your business.

💡 Learn more:
https://support.google.com/google-ads/answer/2497941
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CONVERSION TRACKING CRITICAL FAILED

Your conversion tracking setup is not con gured properly. This means you
are missing performance metrics for your ads and are not measuring what
works. This makes it very di cult to optimize your campaigns.

🎓 Conversion tracking measures what happens after a customer clicks your ads -
whether they make a purchase, called you or send a message. When a customer
completes an action that you've de ned as valuable, these actions are called
conversions. Tracking them is crucial for measuring performance and ROI.

💡 Learn more:
https://support.google.com/google-ads/answer/1722022?hl=en
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REMARKETING LOW PRIO FAILED

You’re not running any remarketing campaigns. Remarketing ads are the
most cost e ective channel and allows you to re-target previous site
visitors. It is highly recommended to run at least 1 remarketing campaign.

🎓Remarketing is a feature that lets you display ads for people who have previously
visited your site, and tailor your ads to these visitors when they browse the web and
use apps.

💡 Learn more:
https://support.google.com/google-ads/answer/2615875
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SMART STRATEGIES HIGH PRIO PASSED

You are using Smart Strategies 👍 These Strategies outperform manual
bidding and give you access to advanced targeting features.

🎓 Smart Bidding use machine learning to optimize for conversions in each and every
auction—a feature known as auction-time bidding . Given enough data, they
outperform manual strategies.

💡 Learn more:
https://support.google.com/google-ads/answer/2615875
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CALL TRACKING MED PRIO FAILED
For precise lead generation measurement, a dynamic call tracking set up is
recommended.

🎓 Tracking your phone calls helps you understand how well your keywords, ads, ad
groups, and campaigns are working for your business, allowing you to invest more
wisely and help boost your return on investment (ROI)

💡 Learn more:
https://support.google.com/google-ads/answer/6095882?hl=en
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DYNAMIC CAMPAIGNS LOW PRIO FAILED

You are not running any dynamic campaigns. It’s advisable to have at least
one dynamic search campaign in the account to research new queries.

🎓 Dynamic Search Ads use content from the landing pages on your website to set up,
generate and target your ad campaigns.

💡 Learn more:
https://support.google.com/google-ads/answer/2471185?hl=en

Prepared for:
SWANSPLUMBING.COM.AU

Prepared by:
SAM SMITH

S
A
M
P
L
E
 
R
E
P
O
R
T

https://support.google.com/google-ads/answer/2471185?hl=en


0212345678
sales@youragency.com
www.youragency.com

INCREASE YOUR REVENUE!

This audit report is a just sample of the improvements we can make to your Google
Ads account.

Are you looking for more website enquiries, leads and sales?

Book a 30-min consultation with me and let's discuss how we can improve your
performance.

In this consultation session I will walk you through the issues outlined in this report
and explain what they mean for your account. Then I will put together a step-by-step
plan to improve your metrics, boost your performance and get you the best possible
ROI.

This consultation session is free of charge and there are no strings attached.

SCHEDULE YOUR FREE CONSULTATION

Sam Smith
Your Agency

+63 21 555 123
sam@youragency.com
www.youragency.com

Prepared for:
SWANSPLUMBING.COM.AU

Prepared by:
SAM SMITH

S
A
M
P
L
E
 
R
E
P
O
R
T

mailto:sam@youragency.com
http://www.youragency.com

